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ABSTRACT
ABSTRAK
Salah satu sumber penerimaan negara yang berkontribusi besar dalam membiayai pengeluaran rutin pemerintah dan pembangunan
nasional diperoleh dari pajak. Pajak merupakan pungutan yang dapat dipaksakan terhadap wajib pajak, baik itu badan maupun
perseorangan berdasarkan ketetapan undang-undang perpajakan yang digunakan untuk menjalankan pemerintahan. Penelitian ini
berjudul â€œPengaruh Karakter Eksekutif, Profitabilitas, Sales Growth, Corporate Social Responsibility (CSR) Terhadap Tax
Avoidance  pada Perusahaan Non-Keuangan yang Terdaftar di Bursa Efek Indonesia Periode 2011-2015â€• dengan rumusan
masalah apakah variabel Karakter Eksekutif, Profitabilitas, Sales Growth, Corporate Social Responsibility (CSR) berpengaruh
Terhadap Tax Avoidance. Tujuan penelitian ini adalah Menganalisis dan mengetahui pengaruh Karakter Eksekutif, Profitabilitas,
Sales Growth, Corporate Social Responsibility, secara bersama-sama dan secara parsial terhadap Tax Avoidancepada perusahaan
Non-Keuangan yang Terdaftar di Bursa Efek Indonesia Periode 2011-2015.
Penelitian ini menggunakan yaitu Pengujian Hipotesa. Adapun sumber data yang digunakan adalah data kuantitatif yaitu data
laporan tahunan perusahaan dan laporan keberlanjutan perusahaan Non-Keuangan yang terdaftar di BEI tahun 2011-2015. Data
akan di analisa dengan menggunakan metode studi kasual. Landasan teori yang digunakan adalah Teori Egoisme, Teori Etika Hak
dan Kewajiban, Teori Etika Altruistic, Teori Utilitarianisme, Teori Tindakan Utama, dannTeori Etika Teonom.
Berdasarkan analisa data yang dilakukan, diperoleh kesimpulan bahwa variabel karakter eksekutif, variabel Profitabilitas, variabel
Sales Growth dan variabel Corporate Social Responsibility (CSR) berpengaruh positif terhadap penghindaran pajak atau Tax
Avoidance.
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ABSTRACT
One source of state revenue that contributes greatly to routine government expenditure and national development is obtained from
taxes. Tax is a levy that can be imposed on compulsory taxes, both bodies and individuals based on provisions, tax laws used to run
the government. This study entitled "The Influence of Executive Character, Profitability, Sales Growth, Corporate Social
Responsibility (CSR) Against Tax Avoidance on Non-Financial Companies Listed on the Indonesia Stock Exchange Period
2011-2015" with the formulation of the problem of Executive Character, Profitability, Sales Growth , Corporate Social
Responsibility (CSR) applied to Tax Avoidance. The purpose of this study is the Research and Development of Executive
Character, Profitability, Sales Growth, Corporate Social Responsibility, jointly and partially towards the Avoidance of Taxes of
Non-Financial Companies Listed in the Indonesia Stock Exchange Period 2011-2015.
This research uses Hypothesis Testing. The data sources used are quantitative data, namely company report data and sustainability
reports of non-financial companies listed on the Stock Exchange in 2011-2015. Data will be analyzed using the casual study
method. The theoretical foundation used is egoism theory, ethical rights and obligations, Altruistic ethical theory, Utilitarianism
theory, Theory of Main Actions, and the Theonomy of Ethical Theory.
Based on the data analysis performed, conclusions were obtained about executive character variables, Profitability variables, Sales
Growth variables and Corporate Social Responsibility (CSR) variables that were positive for tax avoidance or Tax Avoidance. 
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